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T R E N D S 
Introducing the N.C. Folk Festival, by the numbers
G reensboro said good-bye 

last fall to the National Folk 
Festival after a highly successful 
three-year run. Now, as planned, 
the festival returns with its proven 
format, a new name, and the prom-
ise of three days of joyous and free 
entertainment in downtown Greens-
boro.

The North Carolina Folk Festi-
val dates are September 7–9. Stages 
once again will be located through-
out downtown. Other attractions 
include food trucks, arts and crafts 
vendors, and tens of thousands of 

your friends and 
neighbors stroll-
ing, dancing, and 
wearing broad 
smiles.

The festival is 
coordinated by 
Amy Grossmann, 
who acted as the 

local manager for the National Folk 
Festival’s Greensboro run. She’s also 
interim president and CEO of Arts-
Greensboro, which produces the 
N.C. Folk Festival.

She provided the following data, 
which offers some perspective on 
what’s involved in bringing this 
three-day party to town.

Grossmann

160,000
Attendance at last year’s National 

Folk Festival in Greensboro.

5,400
The number of volunteer hours 

expected to be contributed at the 
N.C. Folk Festival. Volunteers will 
assist the artists and performers, 
park bikes, replenish cold water, 
provide first aid, collect donations, 
and much more.

30+
The number of corporate spon-

sors that make the N.C. Folk Festi-
val possible. Remember, it’s free for 
you and all your family and friends 

to attend, all day, every day. Corpo-
rate and foundation donors, such 
as GMA, underwrite the expense 
of staging this showcase of music, 
dance, and other folk arts from 
around the United States.

278
That’s how many custom-made di-

rectional signs are necessary to guide 
people to all the various venues and 
festival sites.

$25,000
The National Endowment for the 

Arts gave ArtsGreensboro a $25,000 

grant in support of the N.C. Folk 
Festival. That’s a really big deal!

300+
The N.C. Folk Festival will pres-

ent some 300 artists, who will be 
part of more than 30 performing 
groups. Some, like Greensboro na-
tive and Grammy award-winner 
Rhiannon Giddens, are well-known 
to local music fans. Others may not 
be – yet. But that’s the joy of discov-
ery at the Folk Festival.

Rhiannon Giddens John Jorgenson Quintet

Kristin Harris

Nathan & The Zydeco Cha Chas

Continues on page 2
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T R E N D S 

M

60
The size of the golf cart fleet (rented) that will ferry art-

ists and cargo over the site. Transportation will be supple-
mented by pickups, vans, and box trucks.

$77,000
Bucket Brigade volunteers collected $77,000 from the 

crowds at the 2017 National Folk Festival. Organizers pre-
dict even more in individual donations this year.

32
The number of food trucks that will be dishing up all 

sorts of delicious fare. Come hungry.

35
Professional performers require professional stage techni-

cians. The Folk Festival has hired about 35 techs.

$15,000,000
Economists from UNCG’s Bryan School of Business calcu-

lated the financial impact of the 2017 National Folk Festival 
on the Greensboro economy. $15,000,000 – not bad for a 
three-day party.

For an updated list of performers, schedules and general 
festival information, and to volunteer, visit ncfolkfest.com.

N.C. Folk Festival
Continued from page 1

North Carolina’s best-known beach music band, The Embers, will 
appear at the N.C. Folk Festival.

Baseball, hot dogs, and GMA
embers turned 
out on June 12 

for GMA’s annual Night 
at the Grasshoppers.

After a picnic provid-
ed by Culinary Visions 
Catering, baseball fans 
trooped over to First 
National Bank Field for 
a double-header with 
the Hickory Crawdads.

The Hoppers dropped 
both games, losing 5-1 
and 2-1.

Gene Dolan of Culinary Visions Catering mans 
the grill at the picnic.

Fans enjoying the game and entertainment at First National 
Bank Field.

Chairman Bart Lassiter throws the honorary 
first pitch of the double-header.

GMA President & CEO Mark Prince and 
Chairman Bart Lassiter of City Transfer & 
Storage Co.

FirstPoint’s Anthony Robertson and his 
wife, Denise.

More than 400 GMA members, family and 
friends attended the event.

Frank Verdi and his son. Hoppers base-
ball games and picnics are always family 
affairs.
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BUSINESS

SUCCESSM

I

Jandler

LOYAL

MEMBER

any small business 
owners are unaware 

of the European Union’s 
General Data Protection 
Regulation (GDPR) or how 
its implementation this past 
May will impact their com-
panies.

GDPR was enacted to 
put individuals in control of 
their own data. While its in-
tent was to protect citizens 
of European Union member 
nations, the shadow of its 
reach is global.

GDPR affects anyone 
holding data on EU citizens, 
including those companies 
not in Europe. This is ap-
plicable to websites, making 
almost all businesses subject 
to the regulation.

The new rules imposed 
require organizations to 
make some major changes 
to how they approach 

By adrienne cregar jandler

GDPR will impact your business – here’s what you need to know
data privacy. Any website 
collecting data about its 
visitors, from personally 
identifiable information 
to the simple collection of 
IP addresses, will need to 
identify what data is col-
lected and obtain informed 

consent to 
do so from 
its site 
visitors, 
or face 
potentially 
staggering 
fines. 

At first 
blush, many companies 
may think they don’t collect 
visitor data.

However, almost all 
websites utilize cookies for 
purposes such as obtaining 
web usage statistics (think 
Google Analytics); many 
have online forms for join-
ing mailing lists or request-

ing information, etc. And 
certainly all sites that accept 
online payments – whether 
for sales/e-commerce or 
simply accepting donations, 
online bill payment or pur-
chase of tickets for events – 
collect user data.

Consequences of not be-
ing in compliance will af-
fect businesses of all sizes; 
ignorance of the regulation 
is  irrelevant. It is therefore 
critically important to un-
derstand and implement 
what is needed to be in 
compliance. 
Key points of gdPr

Individuals must have the 
right to see what data is col-
lected, how it is used, who 
has access to it, and how 

long it will be retained.
Individuals must be able 

to access their data and 
change, correct, or delete 
it. They must also have the 
ability to transfer the data to 
another company.

If a person no longer 
wants a company to process 
his or her data, the company 
must delete it.

All organizations in-
volved in processing EU 
consumer data, including 
third parties, are subject to 
liability in case of a breach.

In some cases organi-
zations must have a data 
protection officer in place, 
depending on the scale of 
data collected.

National authorities must 
be notified within 72 hours 
of any large data breach.

Parental consent must be 
granted to process the data 
of minor-aged children.

Even if your website 
doesn’t draw visitors from 
the EU, it is likely that we 
will see similar laws enacted 
in the United States before 
long. In February, California 
Assembly Bill 2182 was in-
troduced. If enacted into law, 
the bill regulates the han-
dling of Californians’ person-
al data that may be collected 
by websites.

For more information 
about GDPR and resources 
to assist with becoming com-
pliant, visit http://blog.atlan-
ticwebworks.com/GDPR.

If you are unsure about 
your company’s GDPR com-
pliance, seek legal counsel 
specializing in GDPR and e-
privacy regulation.
Adrienne Cregar Jandler is 
president of Atlantic Web-
works.
336-855-8572
www.atlanticwebworks.com

ed cobbler: greensboro’s first pro private 
investigator is still on the job, taking cases

d Cobbler made a 
leap of faith when 

he resigned his posi-
tion as a detective with 
the Greensboro Police 
Department to become a 
private investigator.

It was in the early 
1980s, and he was about 
to break new ground by 
becoming the city’s first 
private, professional in-
vestigator.

Cobbler soon breathed 
a sigh of relief. He lined 
up four clients that first 
week, and each paid a 
handsome retainer fee.

“From there,” Cobbler 
says, “it just took off.”

Cobbler, who joined 
GMA in 1996, owns ELC 
Investigative Services.

His son, Lee, has 
worked with the firm for 
25 years and is now chief 
investigator. Cobbler’s 
daughter, Ashley, works 
for the firm as an admin-
istrative assistant.

“It’s truly a family busi-

ness,” says the Vietnam War 
veteran. Cobbler served as 
a squad leader with the 1st 
Cavalry Division.

A native of Winston-
Salem, Cobbler learned to 
work early. At age 12, he 
had a newspaper route with 
100 customers. “I was an 
entrepreneur and didn’t 
know the word,” he quips.

Cobbler has maintained 
a close relationship with 
the Greensboro Police De-
partment over the years, 
serving on what became the 
Police Complaint Review 
Board. He now chairs that 

nine-member body.
Over the years, Cob-

bler has been a faithful 
participant in GMA net-
working events and an 
enthusiastic recruiter of 
new members.

He also served a three-
year term on the GMA/
FirstPoint board of direc-
tors.

Cobbler remains com-
mitted to GMA’s mission 
of economic develop-
ment through building 
relationships.

“I don’t get involved in 
something unless I think 
I can make a difference,” 
he says. “GMA is still 
outstanding!”

ELC Investigative Services
www.elcinvestigative.com
336-362-2134

E

Cobbler

f you’re a young profes-
sional (39 and under) 

looking for networking and 
professional development 
opportunities, GMA’s Risers 
program is for you.

Members of Risers enjoy 
special social events as well 
as professional development 
programs geared to assist 
young adults in the early 
stages of their careers.

Regular events include 
meetups, socials, and lunch-
time seminars.

Risers Meetups are held 
monthly to provide a lunch-
time networking opportunity 
with other young profes-
sionals. Pre-registration is 
required to ensure ample 
seating is available. Attend-
ees are responsible for their 
own checks.

The August 17 meetup is 
from 11:30 a.m. to 1 p.m. 
at Logan’s Roadhouse, 1300 
Bridford Parkway, Greens-
boro. The September 14 
meetup, also from 11:30 a.m. 
to 1 p.m., is at Café Pasta, 
305 State Street, Greensboro.

Sparetime Entertainment 
is the site of the August 23 
Risers Social. Attendees can 
bowl for free, plus enjoy 
arcade games, laser tag, and 
food and drinks. And, as 
always, there’s networking. 
Sparetime is at 5502 Hor-
naday Road, Greensboro. 
Social hours are 4:30 to 6:30 
p.m.

Felicia Brown, owner of 
A to Zen Massage, will lead 
a program on networking 
at the September 19 Risers 
Lunch and Learn at GMA 
Headquarters. Hours are 
11:30 a.m. to 1 p.m. Regis-
tration begins at 11:15 a.m., 
and lunch is provided.

Brown is a longtime en-
trepreneur and speaker on 
business strategies. She will 
talk about “The Power of 
PYK (People You Know)” to 
make networking more ef-
fective.

All young professionals 
employed with GMA mem-
ber companies are eligible to 
join Risers. For more infor-
mation, call 336-378-6350.

Risers offer social, career development 
programs for young professionals
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Name: Roger Casey

Age: 31

Hometown: McLean, Virginia

Residence: Bermuda Run

Education: B.A., Marketing, Management & 
Entrepreneurship (2011) 
University of Virginia

Business: Casey Creative, powered by Proforma

Position: Owner

Services:  We provide branded marketing and 
operating solutions for clients across 
multiple industries. Our specialties are print, 
promotional products, apparel, signage, 
vehicle graphics, direct mail, and packaging. 
What separates us is that we really care 
about strategy.

On Risers: I’ve had a great time with Risers. It’s equal 
parts social and business, which I enjoy. 
While I am talking shop, it’s with people who 
are like-minded and at a similar stage of life.

On GMA: I really enjoy the networking events; I think 
they’re exceptional. I’m a big believer in 
supporting the organizations that I’m a part 
of. I like that I can refer other people to join, 
and I have.

Personal:  My wife, Candace, is an estate planning 
attorney with Wells Fargo. I’m a golfer and a 
competitive bowler. I enjoy film; I’m a big sci-
fi dork.

lison Huber can’t remember 
exactly when she got started 

as a volunteer with Greensboro Ur-
ban Ministry. She just knows it was 
about a dozen years ago, when her 
daughter Megan was playing youth 
softball. Megan’s in college now.

Huber volunteered through her 
church, Oak Ridge United Method-
ist, to serve meals at Potter’s House 
Community Kitchen, the dining 
room at Greensboro Urban Ministry 
where homeless 
men and women 
dine each evening.

Pretty soon, 
Huber was doing 
more than dishing 
up ladles of home-cooked food and 
washing dishes. She took over as her 
church’s coordinator, making sure 
volunteers were in place to serve at 
Potter’s House on the first Friday of 
every month.

“I love it,” says Huber, who’s also 
a loyal volunteer at GMA events, 
such as Noontime Networks. “It’s 
extremely rewarding,” she says. “It’s 
fun for me to get people who have 
never been involved” to serve meals.

Potter’s House usually serves be-
tween 100 and 120 guests at an eve-
ning meal, Huber says. She realized 
early on that volunteers often reach 
for a favorite pasta recipe when pre-
paring meals. Now, she says, “We 
try to come up with things that are a 
little bit different.”

Over the years, Huber has ex-
panded her network of Potter’s 
House volunteers to reach far be-
yond the membership of Oak Ridge 
United Methodist.

She’s recruited Scout troops, civic 
groups, and youth sports teams to 
supply food and serve it on a first 
Friday. Neighbors, too.

“I’ve reeled in three or four 
neighbors, who each take a month,” 
she says. “I have neighbors who 
make Rice Krispie Treats, or the 
kids will make brownies.” The 
goal is to offer the guests at Potter’s 
House “something homemade,” Hu-
ber says. “That makes it just a little 

bit better.”
Huber recruited 

from among her GMA 
contacts to take a first 
Friday. Some of her 

GMA friends volunteered at Potter’s 
House last December.

When there’s food left over from 
a GMA Noontime Network event on 
a first Friday of the month, Huber 
makes sure that it finds its way to 
Potter’s House.

Volunteering there, she says, “is 
a great fellowship. It’s impacting the 
local community. It’s not just about 
showing up and providing food. It’s 
talking to folks and getting to know 
them a little better. You know that 
you are making a difference, imme-
diately.”

The Huber family’s bond with 
Potter’s House is strong. Alison and 
her husband personally volunteer 
from time to time, as does their son, 
Max. And so does daughter Megan, 
when she’s home from college.

“If she’s available, she will go,” 
Huber says.
Alison Huber is an account executive 
with Sprint. Contact her at 336-382-
0695.

A

Networking skills make sure volunteers 
are ready to serve on first Fridays 

IN OUR

COMMUNITY

Alison Huber in the kitchen at Potter’s House, Greensboro Urban Ministry.
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downtown stadium anchors $135 million High Point project

Architect’s rendering of BB&T Point stadium, now under construction in High Point.

he site has all 
the hallmarks of 

a major construction 
project. Piles of rebar. 
Workers in steel-toed 
boots and neon-bright 
vests. Dust swirls from 
earth-moving equip-
ment.

In less than a year, 
the din of builders will 
be replaced by the crack 
of wooden bats and the 
cheers of baseball fans 
at BB&T Point.

The baseball stadium 
and accompanying de-
velopment are at the 
heart of a $135 mil-
lion project designed 
to kick-start change in 
downtown High Point.

Forward High Point, 
Inc., a non-profit eco-
nomic development 
organization, is the en-
gine behind the project. 
Ray Gibbs, who more 
than a decade ago led 
Downtown Greensboro, 
Inc., is executive direc-
tor.

The site is one 
block off Main Street, 
bordered by Elm and 
Lindsay streets and 
Gatewood Avenue.

While many cit-
ies face the challenges 
of restoring vitality 
to their downtowns, 
High Point’s situation 
is unique. For about 
two weeks a year, 
downtown churns with 
activity. The High Point 
Market brings upwards 
of 70,000 people to 
town for the semi-
annual furniture trade 
show.

And then downtown 
High Point reverts to 
its more normal state. 
There’s almost no retail 
activity. Other than 
a few banks, county 
government facilities, 
and lawyers’ offices, 
downtown is shuttered. 
Residences? Zip.

“For High Point to 
compete, we need more 
than just the furniture 

market,” says Gibbs. 
“We need a downtown 
where people live 365 
days a year.”

Forward High Point 
formed two years ago. 
Gibbs came aboard 
soon after.

The organization 
evolved from a retreat 
held by the High Point 
Convention & Visi-
tors Bureau. The issue 
before those attend-
ing was, “How can 
we bring activity back 
downtown?”

High Point looked 
at how building a 
baseball stadium in 
downtown Greensboro 
helped ignite invest-
ment throughout 
downtown. Other cit-
ies have taken similar 
steps.

The organization’s 
leaders believed it 

could work in High 
Point, too.

The non-profit laid 
out action steps: Find 
additional investors 
who believe in High 
Point; identify and 
purchase an appropri-
ate downtown tract; 
find a developer with 
a passion for down-
town projects; bring a 
baseball team to town; 
build a multi-purpose 
stadium and surround 
it with people magnets 
– restaurants, a hotel, 
retail, and places to 
live.

Forward High Point 
approached Nido Qu-
bein, president of High 
Point University, about 
putting together an 
ownership group for an 
independent baseball 
team. Major league 
baseball rules don’t al-
low an affiliated team 
in High Point because 
of its proximity to 
teams in other Triad 
cities.

Qubein did what 
was asked of him and 
more, Gibbs says. Qu-
bein raised $50 million, 
including $7.5 million 
for naming rights to 
the stadium.

Stadium construc-
tion is budgeted at 
$36.1 million.

Gibbs expects the 
stadium, which will 
have artificial turf, to 
be ready in April 2019. 
A baseball team for-

merly in Bridgeport, 
Conn., will move to 
High Point.

Elliott Sidewalk 
Communities, a Mary-
land developer led by 
architect Tim Elliott, 
signed on as the prop-
erty’s master developer. 
“He really understands 
urban development,” 
Gibbs says.

Elliott has budgeted 
$84 million for the first 
phase of development. 
An event center and a 
children’s museum for 
the site are in the plan-
ning stages and unbud-
geted.

Land for the proj-
ect ($15 million) was 
purchased by Forward 
High Point. Ownership 
then was transferred 
to the city. Elliott will 
purchase land for com-
mercial development 
at fair market value, 
Gibbs says.

 The stadium “will 
be financed by in-
creased property tax 
revenues from the area” 
he says.

Randy Hemann, as-
sistant city manager in 
High Point, says the 
stadium and related de-
velopments are meeting 
benchmarks for success 
even at this early stage.

“It’s not always 
the size of what you 
do, but the quality,” 
Hemann says. “We feel 
like things are coming 
together.”

T

Ray Gibbs, executive director of Forward High 
Point.

G. Mark Prince
President & CEO

G
Thanks to all volunteers who make things happen at gMa

MA volunteers are 
the best! Every 

GMA event provides an 
opportunity for volun-
teering. The importance 
of our member volun-
teers at GMA events is 
paramount.

While volunteering 
provides social stimu-
lation and a means to 
network and meet new 
people, it develops new 
skill sets, tests leader-

strengthen and grow 
our organization.

Many longtime GMA 
mem-
bers, 
such 
as Bill 
Porter of 
Street-
level Me-
dia, are 

perennial volunteers. 
Alison Huber is a 

dedicated volunteer 

Prince

Stadium construction, with High Point Regional Hospi-
tal in the background.

ship techniques, and 
expands one’s capabili-
ties.  

Our volunteers 
help plan events, greet 
other members, assist 
with registration, and 
even emcee at events.

Risers volunteers 
plan programs for 
young professionals, 
while the Membership 
Council works behind 
the scenes to help 

who consistently sup-
ports and promotes 
GMA in many ways.

She often helps at 
GMA events, where 
she has been known to 
stand on a chair to call 
out door prize winners. 
She currently serves on 
GMA’s board of direc-
tors. You can read about 
her extensive commit-
ment to community 
service on page 4.

To all GMA vol-
unteers, thank you 
for your support by 
giving your time and 
talents to make this a 
dynamic organization. 
You are instrumental 
to the ongoing success 
of GMA. 
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Hilton Garden Inn 
June 8, 2018

IDeACOM of Central N.C.
May 8, 2018

GMA’s newest members
GMA recently held an orientation session for new members, 
introducing them to benefits and services. On the front 
row, from left: Chloe Parsons, Accounting Principles; Ros-
lyn Byrd, Accounting Principles; Betina Moffitt, M&F Bank; 
Cathy Nosek, Belvedere Properties; Jeannie Martin, Center 
for Creative Leadership; Melissa Rumbley, Mother Murphy’s; 
Cindi Shanker, Black Tie Transportation; Katrina Morris, 
Metro Public Adjustment. Middle row: AJ Chenail, Pruden-
tial (standing); Alex Harrill, Illuminating Technologies; Lynn 
Hargrove, Prudential; Flemming Johnson, FocalPoint of the 

Piedmont; Kim Bode, ITG Brands; Jay Vics, JVI Mobile Marketing; 
Tony Casas, CAMBIO; Justin Kennon, Justin Kennon Coaching 
and Leadership; Mark Prince, GMA/FirstPoint; Paul Sanders, 
Something Different Catering (standing). Back row: Jerry Crouse, 
Prudential; Al Clegg, 20/30 Weight Loss; Hugh Black, Truliant; 
Mark Watson, Carpet and Flooring Super Mart; Brian Smith, Fifth 
Third Bank; Frank Stefanick, Environmental Air Systems; Seth 
Burleson, Metro Public Adjustment; Ethan Kriemelmeyer, Fresh.
Local.Good Food Group; Eric Erdner, Aflac; Jeff Shanker, Black Tie 
Transportation.

Advertise in Trends 
to reach your market

oes your business provide goods 
or services to other businesses, 

large or small? Do you need to build 
recognition for your company with 
decision-makers throughout the 
Piedmont Triad?

If you’ve answered yes, consider 
advertising in Trends. GMA’s news-
paper, published six times annually, 
goes to all member companies and 
is circulated to thousands of other 
readers by Triad Business Journal.

To learn more about advertising 
opportunities, contact GMA Vice 
President Michelle Bolick at 336-
378-6350.

D

Donna Blizard of 
Cone Health and Jay 
Drab of Colonial Life.

Tom Pullara of Cruise One and 
Todd Cheek of Todd’s Health 
Zone.

Joan Rogers of Compass Insur-
ance Services; Brian Hernandez 
and Jessica Schell of Apple 
Rock Displays.

Mark Prince of GMA and 
Richard Fuqua of Office Pride 
Commercial Cleaning Services.

Victoria Mauro, 
Lawrence Trans-
portation;  Sasha 
Sullivan, Truliant 
Federal Credit 
Union; Sue Fal-
cone, Remark-
able! A Speakers 
Bureau.

Karen Williams of Main Street Staffing; Jay Hill of 
Furnitureland South; Karen Morgan of Allegacy 
Federal Credit Union.

Brad Ader of IDeACOM.

Betty Owens of the High Point Arts Council.

Ross Cox and Christi Mackey of ActionCOACH.

JJ Joubran of Joubran Commercial Properties; 
Scottie Springer of A Cleaner World; Tinker Clay-
ton of Stitch-FX.

Hilda Allen, 
Alpine Graphic 
Apparel; Anita 
Philpott, JER 
HR Group.

Justin Thomp-
son, Captivate 
Media; Donna 
Goodwin, 
Rhino Times.

Karen Williams of Main Street Staffing; Nate Elkins and Scott Elkins 
of M7 Technology Solutions; Mike Baird of Triad Job Search Net-
work; Chris Villa of Carolina Digital.
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Thursday, August 2

Embassy Suites Hotel 
204 Centreport Drive

7:30 a.m. refreshments 
8–10 a.m. seminar

Free for all employees 
of GMA member 

companies!

Registration 
deadline: July 31

Call 378-6350 
or register online at 
www.mygma.org

Please let us know if you need 
additional services for  

employees with disabilities.

‘Ringing Endorsements: 
How to Wow 

Your Customers’
with 

Rob Bell

August 2
Workplace Workshop

Rob Bell
on 

Customer Service

Scenes from the June 14
Workplace Workshop

Speaker Vicki Hitzges addresses the GMA audience at Embassy Suites.

Vicki Hitzges’ topic was productivity. Winner of the $50 door prize.

Heather Krupinski 
(right) of the Center 
for Creative Leader-
ship accepts a goodie 
bag from GMA vol-
unteer Lindy Fuller of 
Summit Credit Union.

The Tams performed at LeBauer Park on June 7. Proceeds from the series of 
concerts benefit the Children’s Home Society of North Carolina.

Line dancers get in motion for The Tams’ warmup band.

Beach Music remix, 2018 version

Dancing The Shag, the most classic dance for beach music.

General Assembly visitors
The Guilford County delegation to the N.C. General Assembly, along with the 
Greensboro and High Point Chambers of Commerce, hosted a lunch on the lawn in 
Raleigh on June 7. Attending were Tom Conley, president and CEO of the High Point 
Market Authority (left); GMA/FirstPoint Chairman Bart Lassiter of City Transfer and 
Storage; and Mark Prince, president and CEO of GMA and FirstPoint.
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Make a donation to 
Second Harvest Food 
Bank of Northwest NC 
and help  provide 
healthy nutritious 
meals to children in 
Northwest NC.
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