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T R E N D S 
Hudson’s Hill: Past meets present in one-of-a-kind shop

S tart with Greensboro’s 
history of textile 

manufacturing and apparel 
making. Infuse that with the 
interests of today’s young 
adult entrepreneurs and 
consumers in making things 
of quality locally and trad-
ing locally. Color liberally 
with a deep blue, the color 
of classic unwashed jeans.

What you get is Hudson’s 
Hill, a store like no other.

Antique coveralls and 
other denim garments, 
many decades old and 
likely made of denim from 
Greensboro’s White Oak 
Plant, hang high on the 
walls.

Below on racks and 
shelves are freshly con-
structed denim jeans and 
jackets, also made of White 
Oak denim. You won’t find 
the brands at an outlet 
store.

All the garments are 
crafted by low-volume pro-
ducers and made in U.S.A., 

many in North Carolina. 
Some were made on the an-
tique industrial sewing ma-
chines at Hudson’s Hill.

Woven on antique looms, 
White Oak’s fabrics are 
in demand by denim fans 
worldwide. The deep blue 
fabric commands a pre-
mium readily paid by young 
adults who value durability 
and authenticity in their 21st 
century garments.

“It’s been really fun to 

Retailer of the Year honors, 
and is inspired by, Gate 
City’s industrial heritage

William Clayton, one of the owners of Hudson Hill, in the South Elm Street store.

Products are made using the 
shop’s antique industrial sew-
ing machines.

get plugged in and spread 
our vision with goods that 
hearken back to Greens-
boro’s past,” says William 

Clayton, one of the store’s 
three owners. The others are 
his father, Tinker Clayton, 
owner of stitchFX, and Evan 
Morrison.

Hudson’s Hill, which 
opened in 2012 in the South 
Elm Street storefront once 
occupied by Coe’s Grocery, 
is 2017’s GMA Retailer of 
the Year.

The award was presented 
May 2 at the Small Business 
Awards Luncheon, hosted 

by the Greensboro Chamber 
of Commerce.

Other products at Hud-
son’s Hill include tote bags 
made from salesmen’s fabric 
samples (no two are alike), 
hats made by Carmen Lang-
don, and blouses made by 
Elizabeth Svensson using 
vintage cotton fabrics.

All the products, Clayton 
says, are unique and of a 
quality that “we can stand 
behind. We are selling a 
mind-set and a way of be-
ing conscious consumers. 
We’re more than just a retail 
shop.”

The ambiance of part-
retail establishment and part 
garment factory is inten-
tional.

The antique garments, 
loom shuttles and other 

‘We are selling a 
mind-set...We’re 
more than just a 
retail shop.’

– William Clayton

Continues on page 3

Greensboro City Manager Jim Westmoreland updated GMA members on city initiatives at 
April’s Center City AM Briefing. The bimonthly programs, held at GMA headquarters, are oppor-
tunities for members to hear directly from executives, public as well as private, about matters 
directly affecting downtown Greensboro and the community at large. Center City AM Briefings 
are open to everyone. Roy Carroll of The Carroll Companies is scheduled to present the pro-
gram at the next Center City AM Briefing on June 6.

Morning update
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NEWS

ill Carrow, CEO of the 
Triangle Sports Com-

mission, has been inducted 
into the inaugural class of 
the National Association of 
Sports Commissions Sports 
Tourism Hall of Fame.

Carrow founded the na-
tional organization in 1992.

He also is president of 
Sports & Properties, Inc., 
producer of the 2015 Pru-
dential U.S. Figure Skat-
ing Championships, held 
in 2015 at the Greensboro 
Coliseum Complex.

PIP expands staff
Becky Wagoner has 

joined PIP Marketing, 
Signs and Print as business 
growth strategist. PIP Triad, 
with a production facility of 
37,000 square feet in Bur-
lington, is the largest fran-
chise operation in the PIP 
network.

Sales pros honored
Sales directors for two 

Kisco Senior Living com-
munities in Greensboro 
have earned the company’s 
top honor, the Presidents 
Club Award for Outstanding 
Achievement in Sales. They 
are Sara French of Heritage 
Greens and Shannon Nor-
man of Abbotswood at Ir-
ving Park.

N.C. sports 
executive receives 
national honor

H
he sounds of beach music in downtown Greens-
boro can mean only one thing – summer’s on the 

way.
This year’s beach music concert series, sponsored 

by Bill Black Chevrolet and again benefitting the Chil-
dren’s Home Society of North Carolina, begins June 1. 
All performances will be at LeBauer Park, 208 North 
Davie Street.

The five-concert series will be held each Thursday 
in June. Gates open at 5:30 p.m., with music begin-
ning at 6 p.m. Shows end at 8:30 p.m. Admission is 
$10 per person.

  

LeBauer Park to host beach music

Come out to the ballpark 
with your GMA friends

See the Grasshoppers play on June 8
MA’s annual picnic, 
followed by watching 

the Greensboro Grasshop-
pers play baseball, is June 
8.

The picnic begins at 
5:30 p.m. in GMA’s em-
ployee parking lot. Tickets 
for the hot dog picnic and 
the baseball game are $12 
per person.

G Culinary Visions Cater-
ing grills the food on site 
and provides all the trim-
mings.

The picnic is open to all 
employees of GMA mem-
ber companies, as well as 
family and friends.

Tickets must be ordered 
by June 5. Place your order 
at mygma.org

Members sample the fare at a previous GMA baseball picnic.

Courtyard Greensboro 
April 7, 2017

John Payne, N.C. Zoo Society; Peggy Barron-Antolin, Office 
Evolution of the Triad.

Joan Hooks, Residence Inn by Marriott; Hattie Aderholdt, O. Henry 
Magazine.

K.J. Morgan and Lori Frasier of Grandover Resort & Conference 
Center.

Depend on mygma.org to stay up to date with GMA activities 
refer to do business with 
GMA members? Use the 

Member Directory at mygma.
org to find the service pro-
vider you need.

P Need to check the ad-
dress of a networking event? 
Use your smart phone to 
visit GMA’s website. The in-
formation you need is there. 

Consider mygma.org as a 
member benefit, a resource 
of information to help make 
the most of your company’s 
investment in GMA.

 Date Band
 June 1 The Plaids
 June 8 Bantam Rooster
 June 15 Sleeping Booty
 June 22 The Embers
 June 29 Band of Oz
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Name: Emily Frazier

Age: 34

Hometown: Greensboro

Residence: Jamestown

Education: UNCG – Hospitality and Tourism 
Management

Business: Starmount Forest Country Club

Position: Sales and Catering Manager

Duties:  I handle the entire events calendar, 
planning events. Even though we are a 
member-owned club, we can do a limited 
number of outside, non-member events. 
And also all of our club events. Everything 
that involves a party or an event. Then we 
have a whole event management team 
that actually runs the events. 

On GMA: What I’ve really enjoyed about GMA is 
meeting people. It forces me to get out 
there and do that. Going to networking 
events and meeting people is a lot of fun. I 
think GMA does a good job of that.

On Risers: I’ve been to a couple of lunch-and-learns 
for the Risers, and they’ve been really 
informative. I’ve met some good people 
there and met some connections. It’s 
opened up my eyes to a lot of possibilities. 
It’s like a new beginning, in a way.

Goals:  I love being here and I’ve grown some 
deep roots. I don’t plan on going 
anywhere. I enjoy the thought of being 
here for a long time.

Personal:  My husband and I enjoy being with friends 
and family and keeping those relationships 
alive. And we love good food and wine.

Emily Frazier, pictured in one of the dining rooms at Starmount Forest 
Country Club.

denim memorabilia, and “tools of 
the trade,” as Clayton calls the sew-
ing machines, are present “to give 
people the opportunity to ask about 
the historical industries of Greens-
boro.”

Even the name of the store is 
a nod to Greensboro’s denim his-
tory. C.C. Hudson founded Hudson 
Overall Co. in 1904. Later it became 
Blue Bell Overall Co., which ac-
quired and developed the Wrangler 
brand.

Today Wrangler is part of VF 
Corp., the Greensboro-based ap-
parel giant, and a leading jeanswear 
brand.

Pay attention to the geography of 
South Elm Street and you’ll notice 
a slight rise south of the railroad 
tracks. The former Blue Bell sew-
ing factory, now being renovated by 
developer Andy Zimmerman, sits at 
the base of the gentle hill.

Clayton, who enjoys sharing 
tidbits of history, found a reference 

to Hudson’s Hill while poring over 
“some Greensboro archives.” The 
store instantly had its name. “We 
just knew that was it,” he says.

Morrison, like Clayton a Greens-
boro native, is equally steeped in 
the city’s past. Delving into the city’s 
manufacturing history, he says, “has 
allowed us to revitalize parts of it 
and replace importance on part of 
our city’s culture.”

The business partners have re-
vived the Hudson Overall Co. brand 
for products of their own making. 
Bringing the brand back to life, 
Clayton says, is “an honor and a 
privilege.”

Older citizens frequently come 
into the store accompanied by their 

grandchildren, Clayton 
says. Some are former tex-
tile industry employees. 
They enjoy telling the 
youngsters why the memo-
rabilia is so important to 
them, as long-time Gate 
City residents, and to the 
city.

Hudson’s Hill, Morrison 
says, is a “conduit for the 
vanished past of our city.” 
On South Elm Street, in 
the old Coe’s Grocery, he 
says, “We’re simultaneously 
building our own story.”
Hudson’s Hill
527 S. Elm St., Greensboro 
336-833-5857

Hudson’s Hill, at 527 South Elm Street, occupies the storefront that once was home 
to a Greensboro landmark, Coe’s Grocery.

Continued from page 1

Retailer

Garments for sale include new blouses 
constructed of vintage fabric.

Decor at Hudson’s Hill includes lots of Americana.
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he chemist, wearing a 
blue lab coat and safety 

glasses, turned the plastic 
tray over and twisted it, as if 
ejecting ice cubes.

Nickel-size orange discs, 
looking quite a lot like 
cough drops, popped out 
onto the laboratory counter 
top. David Murphy, presi-
dent of Mother Murphy’s 
Laboratories, slipped one 
into his mouth.

Murphy worked it over 
for a few seconds, eyes fixed 
on nothing, concentrating 
on the flavor.

“Not as sharp on the back 
end,” he said to the chemist 
before discretely depositing 
the lozenge 
into a handy 
trash can.

The chem-
ist nodded 
and smiled.

With that 
adjustment, 
Mother Mur-
phy’s was one 
step closer to achieving the 
flavor described by a cus-
tomer.

The language employed 
here to describe what the 
taste buds experience is pre-
cise, the same used by perfu-
mists and wine aficionados. 
To simply say something 
tastes sweet just doesn’t cut 
it.

Mother Murphy’s, in busi-
ness for more than 70 years, 
doesn’t disclose the custom-
ers for the flavors it creates 
in its labs and production 
complex on Greensboro’s 
South Elm-Eugene Street.

But if you’ve munched on 
breakfast cereal, purchased 
a cake mix, sipped a soft 
drink, or eaten fast food, 
chances are you’ve tasted 
some of what Mother Mur-
phy’s makes. Sometimes the 
company sells directly to the 

T
food maker; sometimes it 
sells to companies that sup-
ply ingredients to the final 
customer.

“We sell some iconic 
brands,” Murphy says, “all 
your big brands. We sell to a 
local doughnut chain that’s 
been around a long time.”

The offices and hallways 
at Mother Murphy’s are 
awash in mouth-watering 
aromas. 

“We’re probably selling 
1,500 to 2,000 different fla-
vors,” says Murphy. “Vanilla 

and butter are 
the big ones.”

His father, 
Kermit L. 
Murphy, Sr., 
started the 
company 
as Southern 
Flavors. A 
one-time in-

surance salesman, Murphy 
had learned that his physi-
cian, Greensboro Dr. Richard 
Stelling, made flavors in a 
basement lab. Stelling had 
worked his way through the 
University of Georgia in the 
1920s, making and selling 
flavors.

Murphy smelled oppor-
tunity and the business was 
born.

Mother Murphy’s ships 
flavors in batches as small 
as four gallons (typically for 
a distiller) to quantities as 
large as 2,500 gallons.

The company’s flavor 
expertise is in “the brown 
notes,” Murphy says, “the 
maples, vanillas, butters, 
chocolates. Homey, comfort-
food type things.”

Murphy figures there are 
around 300 certified fla-
vor chemists in the United 

States. Mother Murphy’s 
employs three of them, with 
another four in training. 
Five years of training under 
a flavor chemist is followed 
by a 7-year probationary 
period.

Becoming a flavor chem-
ist is “part science and part 
artistry,” Murphy says. How 
else to describe a job whose 
challenges include recre-
ating the flavor of a fresh 
peach? “It’s an interpreta-
tion of an idea,” Murphy 
explains.

The company has been 
a GMA member for more 
than 20 years. Although 
its customers are scattered 
throughout the United 
States and 38 foreign na-
tions, Mother Murphy’s re-
tains its GMA membership 
to “support the community 
as a corporate entity.”

Community support is 
baked into the company’s 
DNA. Each month, Mother 
Murphy’s holds a drawing 
to donate $1,000 to a local 
non-profit that’s been nomi-
nated by an employee.

“I did it originally to let 
the people in the back un-
derstand about the needs of 
the community,” Murphy 

says. “What I found out is 
that they know a lot more 
about it than I do.”

Mother Murphy’s employs 
around 130 people, mostly 
at its Greensboro headquar-
ters. Sales personnel are 
stationed around the nation, 
and there’s a test bakery in 
Dallas.

Last year was the compa-
ny’s best ever, Murphy says, 

LOYAL

MEMBER

David Murphy, president of Mother Murphy’s Laboratories, with flavorist/beverage chemist Sharonda 
Jeppé.

and 2017 is on track to top 
that.

“We’ve got the best work-
force we’ve ever had,” he 
says before repeating what 
surely is a David Murphy 
mantra. “Good people make 
you money. Bad people cost 
you money.”
Mother Murphy’s
336-273-1737
www.mothermurphys.com

Left: Vials for products in 
development.
 
Below: Southern Flavors was 
renamed Mother Murphy’s 
Laboratories in 1955.

Tasting success for 
more than 70 years:
Mother Murphy’s Labs

Vanilla extract is a specialty.
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VOLUNTEER

SPOTLIGHT

weekly meetings of the 
Gurus, Abrams is the 
go-to guy whenever 
someone has a tech-
nology issue.

A much broader 
range of GMA mem-

bers will 
recognize 
him as 
one of the 

sticker game facilita-
tors at After Work Net-
work and Noontime 
Network events. He 
wears the necklace of 
flashing lights and a 
smile as he passes out 
the cartoon stickers 
that help members 
meet and mingle.

“I get to meet a lot 
of different people,” 
Abrams says. Being 
a facilitator for the 
sticker game, he says, 
“helps me facilitate ad-
ditional connections.”

Abrams naturally 

tion with people in 
other business sectors, 
he says, helps him 
“know what’s going 
on” in fields outside 
his usual contacts. 
And that helps him 
better understand the 
broader business com-
munity and the forces 
at work there.

“It’s helpful to know 
what’s going on,” he 
explains. “In the Gu-
rus, we’re all about 
educating our fellow 
Gurus and just being 
good members of the 
community.

“When I know more 
about what’s going on 
in the greater business 
world,” he says, “it’s 
easier for us to assist 
our clients.”

Utopias don’t ex-
ist, Abrams says; it’s 
impossible for every-
one to be happy all 

the time. But the goal 
of Abrams and his 
employees is to make 
their clients’ computer 
systems as reliable 
as possible through 
proactive, managed 
services. That, he says, 
takes them right to the 
edge of Utopia.

“The name, Utopia’s 
Edge, is all about striv-
ing for complete satis-
faction,” he says. 

Being a GMA vol-
unteer, he says, is one 
way to make the orga-
nization more satisfy-
ing for everyone.

It’s important to 
give back and “con-
tribute to the success 
of GMA and fellow 
business owners.”

Eli Abrams
Utopia’s Edge
(336) 580-1787
www.utopiasedge.com

ommunity ser-
vice takes many 

forms. For Eli Abrams, 
giving back to the 
community takes a 
couple of different av-
enues.

He’s a 
Guilford 
County 
volunteer 
firefighter and EMT, 
attached to Pleasant 
Garden Station 3.

Volunteering also is 
important to him as a 
business owner, and 
the avenue he chooses 
is as a GMA volunteer.

Abrams, a Wilm-
ington native and 
graduate of Guilford 
College, owns Utopia’s 
Edge, an information 
technology company. 
He’s a member of Net-
working Gurus, one 
of GMA’s formal net-
working groups. At the 

C
Abrams: Serving clients, serving community are a package deal

values the connec-
tions made through 
GMA because they 
often bring referrals. 

But he also values 
connections for the in-
formation they bring. 
Exchanging informa-

Eli Abrams of Utopia’s Edge is a volunteer firefighter.

elinda S. Cole’s career 
in the Triad hospitali-

ty community took a detour 
when her husband’s job 
took the family to England, 
Philadelphia, and Washing-
ton, D.C.

When the family re-
turned to Greensboro, she 
reentered the hospitality in-
dustry but found the indus-
try, and the Piedmont Triad, 
had changed.

One constant, however, 
is GMA.

“GMA has been amazing 
to me,” says Cole. “After be-
ing away for 11 years, it’s a 
whole new experience.”

Cole is an area sales 
representative and sales 
executive with Marriott 
International. Greensboro’s 
Courtyard by Marriott, on 
West Wendover Avenue, is 

her primary focus.
She concentrates on cor-

porate accounts as well as 
events that bring hundreds, 
and sometimes thousands, 
of people to the Piedmont 
Triad. 

She can book guests 
into a wide range of hotels 
owned by Marriott and its 
Starwood Properties, in-
cluding Sheraton, Fairfield, 
Westin and others.

Greensboro’s new Aloft 
Hotel, set to open on North 
Eugene Street in 2020, will 
be in her sales portfolio.

Cole also is able to book 
business travelers into Mar-
riott properties around 

the nation and around the 
world. Companies through-
out the Piedmont Triad 
depend on her to arrange 
lodging for their traveling 
employees.

“My job is to get out and 
find new companies that 
want to do business with 
Marriott,” she says.

Taking part in GMA 
functions, she says, is “very 
valuable to make connec-
tions with local communi-
ties. Around here, you do 
business with people you 
know and you like.

“I’m a relationship build-
er,” Cole says, and GMA “is 
key to my success.”

A Liberty native and 
graduate of Western Caro-
lina University, Cole has 
spent more than two de-
cades with the Marriott 

PARTICIPATION

SUCCESS=
M

organization. She served 
in various capacities at the 
Greensboro-High Point 
Marriott Airport before her 
husband’s career took the 
family out of the area.

Cole pays attention to 
the amateur sports market 
as well as corporate clients 
in the Triad. “Youth soccer 

Relationships built through GMA are key 
to success for hospitality sales executive

is huge,” she says, “and the 
Greensboro Aquatic Center 
is huge.

“My responsibility is to 
drive new businesses in the 
door.”

Melinda S. Cole
Marriott 
336-587-4141

Melinda S. Cole is a sales representative for Marriott and its many 
hotel brands.
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G. Mark Prince
President & CEO

Prince

G
Awards recognize police officers for exemplary service

MA proudly hosted the annual 
Police Awards Banquet on May 

18 at downtown’s Empire Room. 
The community and the Greensboro 
Police Department 
honored the out-
standing work and 
heroic deeds that 
police officers per-
form every day. GMA 
has hosted this event 
since 1991 and sponsors three of the 
awards. 

The Excellence in Crime Preven-
tion Award goes to a business that 
is proactive in making the city safer. 

DevCon Resources was honored for 
its involvement in cleaning up di-
lapidated areas and buildings to revi-
talize neighborhoods and discourage 
criminal activity.

Sgt. Korey Johnson was given the 
GMA Excellence in Crime Preven-
tion Award, which goes to an officer 
who creates crime prevention initia-
tives. Johnson’s proactive work in 
the downtown area addressed pan-
handling, trespassing, public alcohol 
consumption, and community en-
gagement. His efforts are an example 
of how community policing can 
make an impact on the downtown 

residential and business community.
The GMA Distinguished Ser-

vice Award recipient was Det. Lynn 
Wright, who works for the police de-
partment’s Family Victims Unit.

In addition to handling her regu-
lar duties in an outstanding manner, 
Wright tirelessly reaches out to the 
community on her own time.

She makes presentations to par-
ent and community groups on social 
media crimes, cyberbullying, sexting, 
and online predators and teaches 
parents how to recognize potentially 
dangerous online behavior.

GMA is proud to represent our 

membership by supporting the men 
and women of the Greensboro Police 
Department. We are grateful for all 
they do for our business community.

While we are able to honor only a 
handful of officers each year, we are 
well aware and greatly appreciate all 
of the unrecognized work that each 
officer performs every day in the 
course of his or her duties.

MA welcomed new members with a lunchtime orientation on 
April 19. GMA staff, board members, and member volunteers 

shared tips on how to get the most out of membership. The new 
members were divided into two groups for photos.

Member benefits include casual networking, such as After Work 
Network and Noontime Network events, and continuing education 
seminars on a range of topics from marketing to human resources 
management. To learn more about the benefits of GMA membership, 
call 336-378-6350. 

From left: GMA President & CEO G. Mark Prince; Deborah Hall, FocusPhoto Designs; Eric 
Medlin, Medlin Law Firm; Jose Sandoval, American National Bank; Gregg Wright, Web.
com; Carol Rauch, harpist; Matt Tabin, 2amigos Consulting; Dick O’Donnell, Man in 
Green, Inc.; Peggy Barron-Antolin, Office Evolution of the Triad; Sonya Dukes, Hyatt Place 
Greensboro; Patrick Apple, Medlin Law Firm; Rhonda Joyce, American National Bank and 
GMA Board Chair; James Canady, The Garland Company; Dennie Large, Triad CW.

From left: GMA President & CEO G. Mark Prince; PJ Richards, The Times News; Leslie 
Garner, Prudential; Patrick Chapin, High Point Chamber of Commerce; Dorian Sylvester, 
The Corporation of Guardianship; Shirley Day, Medlin Law Firm; Don Brown, Kyle & Will 
Automotive; Larice White, Community Blood Center; Bill White, Triad CW; Jack Clemens, 
Navigate Insurance; Alison Huber, Sprint; Nanyamka Farrelly, Nanyamka Farrelly Coach-
ing Consulting Marketing, LLC.

Orientation helps new members make 
the most of their GMA experience

G

Upcoming GMA Events
Noontime Network
11:30 a.m. to 1 p.m. 

Friday, June 2
Hampton Inn & Suites 

3033 West Gate City Blvd., Greensboro

Center City AM Briefing 
8 to 9 a.m. 

Tuesday, June 6
GMA 

225 Commerce Place, Greensboro 
Speaker: Roy Carroll

New Member Orientation 
11:30 a.m. to 1 p.m. 
Wednesday, June 7 

GMA 
225 Commerce Place, Greensboro
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Scenes from April’s
Workplace Workshop

June 15
Workplace Workshop

Kit Welchlin
on 

Communication

Thursday, June 15

Embassy Suites Hotel 
204 Centreport Drive

7:30 a.m. refreshments 
8–10 a.m. seminar

Free for all employees 
of GMA member 

companies!

Registration 
deadline: June 13

Call 378-6350 
or register online at 
www.mygma.org

Please let us know if you need 
additional services for  

employees with disabilities.

‘Generational 
Communication: 

Bringing Out the Best in 
Each Other’

with 
Kit Welchlin

Melanie Adler, Bowanna Wilhite, and Kendall Pharo, all with Heritage 
Greens.

Leigh Ann Leach, Berni Hall, Erin Neal, and Della McDowell, all with Wells 
Fargo.

Thomas Comer of ChoicePay HR & 
Payroll Services; Patricia Southard of 
Fairfield Inn Greensboro Airport.

Donna Blizard and Ashley Linville of 
Cone Health.

Gary Jaques of TJSN; Elizabeth French of Premier Federal Credit Union; 
Cecil Mills of CNi.

Just for Risers
Bridget Holcombe, director of Career and Professional Development/Career Advisor 
for the Phillips School of Business at High Point University,  offered Risers insights 
into business etiquette at a recent Lunch and Learn program in GMA’s Community 
Room. Risers is a GMA group for young professionals. The next Risers Lunch and 
Learn event, “Goal Setting for Career Success,” takes place June 14 at GMA. Call 336-
378-6350 to learn more about Risers and register for the next lunchtime seminar.

Learn how to focus, control business meetings
o one benefits from a business 
meeting that lacks an agenda 

and purpose.
Joel Kaczmarek of Sandler Train-

ing will offer tips on making sales 
meetings more productive at the 
next Teach Me Tuesday on June 13.

Breakfast and networking begins 

at 8:15 a.m.; the seminar runs from 
8:30 to 10:30 a.m.

Teach Me Tuesdays are a free 
member benefit, open to all em-
ployees of GMA member compa-
nies.

Register at mygma.org or call 
336-378-6350.

N
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70
Thank You for

Years www.brccpa.com

As we celebrate our 70th anniversary in 2017, 

we want to thank our valued clients and 

others in the Guilford area for helping make that 

possible through the years.  We look forward to 

continuing to provide our clients with services of 

the utmost quality, as well as continuing to 

serve in our Guilford community.

                         – Wade Pack, Managing Partner

“

“
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